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KEVIN:
KPMG embraces diversity. We try to foster an environment of inclusion that allows our partners and employees to be successful.
SHOLON:
The firm understands that there is value in being able to harness the collective wisdom of different individuals.

BLANE:
Our clients and future clients that come to us in the board room, when we put together a team that’s going to service them, the first thing they do is look and see ‘where is the diversity in that team? We are a diverse company, we know the value of diversity, we want people who are going to service us as our service providers to have diversity as well.’ 

Typically, in my experience, when you put together a diverse team, and that diversity could be gender, ethnicity, work style, lifestyle, you wind up with a better product. You get diversity of thoughts and that diversity of thoughts typically leads to the best action plan.

STACY:
KPMG has put into place several diversity networks. We have the Hispanic-Latino network, the Asian Pacific Islander network, the KPMG Network of Women, the African-American network, and these networks really provide a place for people to make connections. I would say the mission of our diversity networks is for people to find a place to connect, develop and grow.

KEVIN:
Affinity networks actually give you an opportunity to develop your professional network. So it makes the office a little bit smaller in that you’re able to identify potential mentors or coaches that may be able to give you guidance regarding your career, or answer any questions that you may have about KPMG.

SHOLON: 
The other function that the affinity networks provide is, they help increase the awareness of diversity throughout the organization. As a KPMG professional, you are among the best and brightest. You are among the top performers in accounting from every part of the country. I can’t think of how exciting it is as a young professional, coming in, knowing that I’m surrounded by the top individuals in my industry. 
BLANE:
Things to look at in a firm are: what type of programs are they doing early on? What does the firm have for students that are diverse to help with their development? For instance, we have Future Diversity Leadership Program, where 50 – 60 of the top diverse students are bought to a national leadership event as freshmen or sophomores, so early on in their careers, we also participate in the Inroads Program, and support Inroads in providing diverse candidates to the firm. And we have a number of programs in place to allow for the sharing of great diverse ideas, we have a whole group in our firm, corporate wide, dedicated to our diversity initiatives, and we hope when people join, they take part in those initiatives, so we have many opportunities all the way up to partner, where many of the partners are mentors for diverse candidates coming into the firm, to help them kind of move up the ladder and hopefully stay and become a leader in the firm as well.

JENNIFER:
I truly believe that diversity is a culture. It’s a goal for our entire firm. It’s a goal from leadership all the way down to our new hires. So it’s a continuous message we hear from our national leaders as well as our local office leaders that diversity is important. It’s a part of our business, it’s a part of our culture, and it’s ultimately part of the way we’re going to be successful. 
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